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Introduction
Atopic Dermatitis (AD) is a chronic and inflammatory skin disease that Aim: Conduct a market study to analyze cosmetics products used in the
causes itching, dryness, redness, and inflammation. adjuvant treatment of atopic dermatitis based on their labeling,

_ o _ _ formulation, and claims according to European Regulations(3)(4).
AD therapy aims to control symptoms, which includes adjuvant cosmetics

products to improve skin hydration (1)(2).

Methods

26 cosmetic products from 8 brands were analyzed and divided into two categories: 13 cleansing cosmetic products and 13 body care cosmetics.

The study was divided into two phases to collect information:

Labeling

Rinse-off Leave-in products _
products | and The labeling was analyzed Claims on product packaging and domains under _European
Surfactant Hydratation according to the European Regulation (EC) NO°. 665/2013, considering market
Regulation (EC) N°. 1223/2009 positioning for atopic dermatitis(4).
Perfume, extract of plant and (3).
vegetal oils, preservatives

Results

: Labelin
European Regulation (EC) n°© 1223/2009 of 30 9 European Regulation (EC) n° 1223/2009 of 30

November 2009 (3) - November 2009 (3)

European Regulation (EC) n° 655/2013 of 10
July 2013 (4)

u . " u
Rinse-off products 2 j - Legal compliance 0
* The bath oil of Bioderma® meets the : | ‘ Truthfulness 0
recommended formulation without anionic g |
surfactants; 1 H | | Evidential support ()
; 1 1 “I I N~
* The Uriage® bath oil has more anionic surfactants Yes No Yes No Yes No Yes No Honesty
INn its CompOSitiOn; Bath Oil Shower Gel/ Cream Cream Baume . NS
d 5] :\:‘an‘\)eRand address of ¥ Nominal content » Date of minimal durability Falrness
Leave-in products y . —
R i e Informed decision- 0
. S ) making
Only 7 out of 13 products combinations of Rinse-off products Leave-in products
moisturizing ingredients covering the three c
- - - : « Cream
Rydratlc;n tmechdanlsn:s _of action (emollient, . Bath Oil Q | -ﬂ . . ISDIN® Shower Gel and Cream (E2 and E3)-
umectant, and occlusive). "A‘Pr‘ecagtlan_s (A;@Desl‘vr?{a@), had ingredients with a perfuming function
- - Shower gel/cream vene®, Uriage®, despite claiming to be fragrance-free.
‘Global analysis 9 -Date of minimal durability P ° °
(102 ingredients in common) * (Aveeno® a"I\d ISDIN®) « Aveeno® Shower Gel (B2) - Claims to be free of
 The Uriage® cream had the most preservatives; -Precautions (Uriage®) (PAO is displayed) parabens in its composition.
-Date of minimal * Baume=3¢=
* 27% (n=7) of products contained the indication of durability (Aveeno® and | -Precautions  (A-Derma®, * SVR®_ Bath Oil (H1) - "Replaces all other
"parfum"” in the ingredient listing. ISDIN ®) Avéne®, La Roche Posay®, products in the daily routine.”
(PAO is displayed) Uriage®, SVR®)
Ez_a[geerﬁfaggégﬂvggg%gmty aMeets the criteria . ) Not enough data Some irregularities

(PAO is displayed)

Conclusions

There are different products on the market to help improve the symptoms of atopic dermatitis and consequently improve the quality of life of patients
Most products comply with the composition recommendations for the care of atopic skin (regarding to moisturizing actives).

The presence of fragrance continues to be frequent, probably to improve consumer acceptance.

Ultimately, the study provides valuable information for individuals with atopic dermatitis looking for cosmetic products to mitigate their symptoms.
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