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SINCE 1905

SERVING  
THE  WORLD  
FOR 
100  YEARS

Bikanervala, a brand associated with traditional Indian sweets, 

snacks and food traces its humle beginnings to 1905, 

Originating from the ‘BIKANER’ City of the Royal State of Rajasthan, India.

The recipes were perfected and passed down 

by generations. Rich cultural values

and traditions are reflected in its artisan products.



At Bikanervala we think differently. We think in terms of learning 

from the traditions and marching into the future with products that 

retain traditional values and yet cater to the  generation next.

Traditional Indian sweets and snacks were developed as the 

expressions of regional  hospitality. Our forefathers sourced the �nest 

ingredients from far and wide and mastered recipes that eventually 

became part of our culture. We at Bikanervala have been a  custodian 

of this treasure for over a century. When a part of our family moved 

from  Bikaner in Rajasthan to Delhi and introduced some of these 

delights to the discerning  customers of Delhi, the capital of India, a 

new brand was born — Bikanervala. 

Slowly our name became synonymous with quality and our reputation 

traveled far beyond the city walls. Over the generations Bikanervala 

not only become a popular brand in India, but also established itself 

as an ambassador of Indian �avors in global arena.

For me personally it has been like a mission to take the taste of  India 

around the world as packaged Bikano products and the  ambiance of 

Bikanervala outlets with their aroma of pan-Indian  cuisine, sweets 

and snacks.

Receiving  Lifetime  Achievement  Award  from  Honorable  President  of  India

– Shyam Sunder Aggarwal
M.D., Bikanervala

WE THINK 
IN TERMS OF 

GENERATIONS,  
NOT 

QUARTERS.
Our  ancestral  outlet  in  Bikaner.  Early  1900’s



Pankaj Agarwal
Director

International Operations

MMr Pankaj Agarwal is Director, International Operations, at Bikanervala Foods 

Private Ltd. He is an alumnus of SP Jain Centre of Management, Dubai. 

He has been handling the UAE operations of Brand Bikanervala since 2003, and 

now his responsibilities have been extended to overseeing the entire global 

promotion of the brand. Over the past two decades, he has successfully launched 

19 stores in UAE itself and has also been an integral part of the many other 

outlets, launched overseas. 

His management approach and innovative system initiatives are targeted towards 

turning Brand Bikanervala into a forceful Global Business Enterprise and 

extending traditional Indian culinary art beyond the Indian-Asian audience.



 We aim to provide quality Indian sweets, snacks and 

food that offers good taste at a fair value.

 

We will deliver this through well trained staff 

who are focused on providing a superior customer experience.

 

We will achieve this by drawing on our Indian culture and 

imbibing the local values and sensibilities.

MISSION 

VISION

 To be the leading Indian Sweets, 
Snacks & Food brand. 

SINCE 1905

BRAND VALUES

TRANSPARENCY

We believe in being transparent with our consumers at all 

stages of manufacturing and producing snacks. 

We also always remain transparent with our employees at 

every level of work.

COMMITMENT FOR QUALITY

We are committed to provide high quality in all our 

endeavours, services and goods.

Without quality we would not feel the motivation to 

remain in the business.

CUSTOMER SATISFACTION

Whether it is any outlet, service or any product, We are 

highly driven by customer's satisfaction.

We value this aspect above everything as for us the 

customer is the king.

KEEPING OUR HERITAGE ALIVE

Irrespective of the diversi�cation strategies incorporated in production and output, our core value is keeping the 
traditional taste of the heritage and culture from where we hail completely intact.

Our Sweets, snacks, savories and food items all are rich in the traditional taste of Indian land, and are prepared 
from recipes that our forfathers bestowed us with generations ago.

PASSION FOR WORK

Our work traces back to years. 
Since inception to present date, we have survived a lot of 
challenges owing to our passion to produce best and be 

the best manufacturer of snacks and sweets.

INTEGRITY & HONESTY

Bikanervala has touched the hearts 
of millions because it carries integrity & 

honesty in its values and work. 
We carry out our duties with utmost 

integrity & honesty.

INNOVATION AND TECHNOLOGY

Keeping the hygienic factors and better quality products 
as our primary concerns, we incorporate innovation and 
latest technology so that our products & services re�ect 

the hard work we put at every step.



BIKANERVALA JOURNEY

SINCE 1905

1905 1925 1950 1954 1956 1968 1972 1981 1988 1991

Bal Mukundji & his son 
Ganga Dhar ji established 
the KANDOI BAZAR in 
Bikaner City, wherein they 
sold Batasha (Sugar Candy), 
Mishri and Makhana.

Lal Chand ji & 
his son Jugal Kishor ji 
explored buisness outside 
Kandoi Bazar and opened 
a Shop at Kote Gate 
Bikaner city.

Lal Chand Kandoi ji 
Sent two of his Sons 
Satyanarayan ji & Kedarnath ji  
to explore buisness in Delhi 

1st shop opened 
in Nai Sadak, 
Chandni Chowk Delhi   

2nd shop opened in the 
busy streets of Moti Bazar, 
Chandni chowk and was 
named Bikaner Bhujia Bhandar

Shyam Sunder Aggarwal Ji 
created a delicious bur 
made from cashew, that is 
famous around the 
world as KAJU KATLI. 

New Store Opened 
in Fateh Puri Chandni Chowk 
and was known as 
Bikaner Namkeen Bhandar 

New Store launched in Karol Bagh and 
by that time the people of Delhi had 
relished Bikaneri Bhujia and Rasogollas 
and lovingly started calling us 
"BIKANERVALA" - Thus a Global Brand was born.

Bikanervala enters the 
FMCG Market by creating 
the Brand Bikano. Namkeen 
and sweets started getting 
packed for a longer shelf life.

 Multi-cuisine Vegetarian 
Restaurant is Launched 
under the brand ANGAN

1992 1997

Brand Angan 
Launched in 
Nepal - Kathmandu 

 Production Unit 
started in 
Lawrence Road, Delhi 

20072003

Bikanervala 
launched in UAE

Bikanervala launched 
in New Zealand

202220172010 2023202120152009

Bikanervala Launched 
in Hyderabad - Telangana

Manufacturing Plant 
started in Greator Noida, 
Uttar Pradesh 

Manufacturing Plant 
started in 
Rai Sonipat, Haryana 

Bikanervala Launches 
its 150th Outlet 
in Haryana, India

Bikanervala Launches 
in Chennai, Tamil Nadu 

Bikanervala launched 
in USA - New Jersey 

Bikanervala launched 
in Singapore

Manufacturing Plant 
started in Hyderabad  - Telangana

Bikanervala Launched in Qatar 

Bikanervala adds a Symbol to its existing Logo
'B' WITH A HEART



Million
 Bikanervala 

Group Annual 
Turnover

$350

Staff Strength
11,000+

Sq.Ft. Area 

Production 
Sites

1,200,000

BIKANERVALA GROUP

Bikanervala Group is a well-celebrated name in the Indian food industry. It is one 
of the most loved brand when it comes to Indian sweets, snacks, food and 

savouries. 

e group owns and operates two brands, Bikanervala, and Bikano which offer a 
wide range of traditional and modern sweets, snacks, food and savouries. e 

Bikanervala Group is known for its commitment to quality. All of its products are 
made with the �nest ingredients and traditional recipes, ensuring that customers 
get an authentic taste of pan-Indian cuisine. Furthermore, the group has been at 

the forefront of introducing new products and �avors, keeping the treasure of 
traditions alive in the newness.

Gradually our name became synonymous with quality and our reputation traveled 
far beyond the city walls. Over the generations Bikanervala not only become a 
popular brand in India, but also established itself as an ambassador of Indian 

�avors in global arena.



BIKANERVALA CONCEPT

Bikanervala is not just another food brand, but an amalgamation of the traditional taste, 
generation old recipes and quality ingredients, that gives our sweets, snacks and food items an 

unmatchable taste of Indian culture. 

Bikanervala produced sweets are “for every sweet occasion”, be it your go to dessert, or a 
nutritious munching bite, or for spreading the sweetness as gifts & hampers. Our sweets ranges 

from Bengali Rasmalai, Rasgullas, to Kaju Katli, Motichoor Laddu, to rich in taste Gulab Jamun 
and many more.

e menu is designed keeping versatility of taste buds in mind. Different times of the day cater to 
different needs and segments. Classics like Chola Bhatura, Pao Bhaji, Indian Street food, 

tempting Chaats and Pani-Puri are all time favorites.

e practice of central-level production is exercised. From the central kitchen the production is 
then sent to outlets. is centralized control on production helps in maintaining the recipes with 

a consistent quality and taste. 

e outlet size ranges from 600 sq. ft. to 20,000 sq. ft. e customer footfall goes around 500-
2000 customers per day depending upon factors like outlet size, location, visibility etc. e 
outlets are designed having standardized system of communication panels, product display 

shelves,  counter display and seating. Our emphasis is to make the customer visits comfortable 
that gives them a memorable experience.

We have matured into a modern brand. We have balanced the contemporary lifestyle and 
requirements of the  younger generation while maintaining the values and classic  traditions of the 
good old times. e elements  of traditional Indian culture and cuisine with modern technology  

of manufacturing and packaging are combined harmoniously. 

Customers
Served

Everyday

150,000+

Delightful 
Options 

to Choose 
From

250+

Presence
on

International

AirportsSq.Ft. Covered 
by 150+ Outlets 

Globally

450,000+
Over



PRODUCTS & SERVICES

Our products are a celebration of life, a comforting reminder of our traditions that 
have been passed down for generations. A bite of Bikanervala Sweets takes you to a 
place of warmth, joy and happiness. e spices of Indian cuisine bring you back to 
your roots. e aromas of the products evoke memories of family gatherings and 

special occasions. e �avours of Bikanervala products are a reminder of the love and 
devotion put into each dish, the essence of the old Indian tradition. 

e smell of the Indian food, chaats and snacks brings a wave of nostalgia and �lls 
your heart with joy. It reminds you of the love and care your families put into every 

meal. Savoring the �avors of Indian dishes is like a warm hug from home and is a way 
for us to connect with our culture and heritage.

SWEET SHOP 
& 

FAST CASUAL

QUICK
SERVICE

RESTAURANT

STORE 
IN

STORE



Serving deliciousness since 1905 across the world!

BIKANERVALA WORLDWIDE PRESENCE



In India we have a centralized production unit in 
Rai (Sonipat) for local and global food manufacturing needs, 

fully equipped with all latest machinery and modern technology. 
e unit has the most advanced equipment to ensure the quality 

of products, and the staff is highly trained to maintain the 
highest level of hygiene. e unit produces a variety of snacks 

and sweets. e products are then distributed through 
a network of distributors.

Centralized production helps to eliminate human errors and 
ensures that there is no variation in food quality. 
It also helps to reduce wastage of resources and 

cost of production. Moreover, it increases 
the efficiency of production and 

reduces production time.

WORLD-CLASS 

PRODUCTION
FACILITIES





BIKANO CONCEPT

In 1990, we diversi�ed into the business of packaged food 
with the brand 'Bikano' and pioneered the art of blending the 
traditional taste in a modern form through the state-of-the-art 

facilities located in New Delhi, Greater Noida, Yamuna 
Expressway, Rai (Sonipat) & Hyderabad. Today, we have a 

wide range of Namkeen, Snacks, Sweets, Papad, Frozen Range 
and Syrups etc. All these are manufactured in fully automated 
plants. We serve true authentic recipes to the consumer in the 

form of packaged food. Taste, hygiene and quality is our 
connecting factor with our consumers. We strive to provide 

value for money products to our customers and have 
expanded our footprints not only in the country but also 

established our name across the globe.

Our vast distribution network of more than 3,000 channel 
partners and huge retailer base have ensured reach of Bikano 
products to every nook and corner of the nation. Apart from 
that, we have also marked our presence on international map 
by exporting to more than 45 countries among which major 

ones are USA, Europe, Asia, Canada, Australia, New Zealand, 
Singapore, etc

NAMKEENS  SNACKS   SWEETS   PAPAD    | | | 

SYRUPS  WINTER DELIGHTS  GIFT PACKS |   | 

BIKANO PACKED PRODUCTS CATEGORIES

Sq.Ft. 
Production

Area

800,000

Delightful 
Options 

to Choose 
From

250+

Outlets
100,000+

Cities
Worldwide

66+



Awards and Accolades

Global Training & Development 
Leadership Awards for 

Best Training Initiative for Hospitality 

CII 5S Excellence Awards 2014
   by The Confederation 
of Indian Industry (CII)

Most Enterprising CEO 
Mr. Shyam Sunder Agarwal, M.D.
by Indo Global Business Council

India Education 
Excellence Awards 2014

"Best Family Restaurant of the Year"
by Indian Restaurant Awards 2019 

"Best Family Restaurant of the Year 2019"
by Indian Restaurant Awards 2019 

Rashtriya Udyog Ratna Award 
to Mr. Shyam Sundar Aggarwal, M.D.

Iconic Traditional Mithai Chain
Delhi NCR - 2019 

by Times Hospitality Icons

Hindustan Times Hall of Fame 2019
Popular Chaat Destination 

Popular Chaat Destination
Delhi NCR 

by Times Hospitality Icons 2019 Award

Times Food Awards 2016 
"Best Mithai Shop" 2016 

by The Times of India

Times Food & Nightlife Awards 2020 
"Best Mithai - Casual Dining (Gurgaon) 2020 

by The Times of India

Times Food Awards 2014 
"Best Mithai" 2014 Hydrabad 

by The Times of India

Times Food Awards 2017 
"Best Mithai Shop" 2017 

by The Times of India

Times Food Award 2012 
"Best Mithai Shop in Gurgaon" 2012 

by The Times of India

Times Food Award 2013 
"Best Mithai Shop in Delhi" 2013 

by The Times of India

Iconic Awards 2021 
"Traditional Mithai Chain" 

by Dainik Jagran iNext

Times Food Award 2011 
"Best Mithai Shop" 2011 

by The Times of India

Hindustan Times Hall of Fame 2019
Popular Sweets Brand

Our commitment to excellence has been recognized and rewarded with 
numerous awards from various authorities & organizations. We are proud to have 
earned recognition for our outstanding quality, business operations, and leadership 

in the food industry. We remain dedicated to providing the best products and 
services to our customers and are honored to have been appreciated for our efforts.



At Bikanervala, we believe in the power of giving back to the society. We are 
proud to support charitable organizations through our corporate social 
responsibility (CSR) initiatives. Our commitment to CSR focuses on 

sustainability, education, and health, with the aim to create a positive and lasting 
impact. We are dedicated to make a difference in our communities.

BIKANERVALA CSR INITIATIVES

We have made signi�cant contributions to Ekal Vidyalaya Foundation, which is 
the principal organisation of the Ekal Abhiyan Project, a one teacher school 

initiative in India. e schools are primarily organized in small villages among 
India's tribal groups. We believe in making a positive impact on the world. at is 
why we are committed to contribute to initiatives that bene�t the communities in 

which we operate. We are proud to support causes such as underprivileged 
children's education, woman empowerment, rural area development, employee 

welfare and so on. We strive to make a meaningful difference in the lives of those 
around us, and we will continue to seek out opportunities to give back.

EKAL VIDYALAYA FOUNDATION





Franchise Testimonials

Working as a restaurant franchisee 
of Bikanervala has been an absolute pleasure. 

They have given me 
the necessary guidance and support 
to make my dream of operating a 

restaurant come true. 
I am so thankful for their healthy 

business relationship!

RANJOO AGGARWAL

Being a franchisee of 
Bikanervala Group has been 

an amazingly rewarding experience. 
The team has been extremely 

supportive and helpful in setting 
up my restaurant. 

I couldn't have hoped for 
a more fruitful relationship!

RIHAN ABDUL HAMID

QATAR

Being a Bikanervala franchise 
has been the key 

to my business growth.
They have provided me 

with important industry insights, 
marketing support, 

and the necessary guidance to
establish and progress.

BHAVESH PATEL

USA

Being a Bikanervala franchise has 
been the key to my 

business growth. They have provided 
me with important industry insights, 

marketing support, and the necessary 
guidance to establish and progress.

AMIT AGGARWAL.

MUMBAI

Bikanervala Group has been 
an excellent partner in my journey. 

From helping me in selecting 
the most appropriate site, 

to providing invaluable advice and guidance, 
they have been consistent in 

extending full support. 
I am truly grateful to them. 

ROHIT AGGARWAL

AGRA

The Bikanervala Group has 
provided me with the opportunity 

to gain valuable experience 
and knowledge in 

the restaurant industry. 
Their guidance and resources 

have been invaluable and 
I am so glad to be a part of the team.

ASHOK SHARMA

NEW ZEALAND SINGAPORE





India Headquarter: A-28, Lawrence Road, Industrial Area, New Delhi-110 035

Dubai Ofce: 308, Zainal Mohebi Plaza, Al Karama, Dubai, UAE. P.O. Box 49615

Tel.: +971-55 902 0072, +971-4 397 7226  Email: franchiseglobal@bikanervala.com   Website: www.bikanervala.ae

BIKANERVALA FOODS PVT. LTD. 


